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01 WHAT IS ISNA CANADA & OUR BRANDS

ISNA Canada Sub-brands

Oour

ISNA Cares I
THERAPY & SPIRITUAL CARE ISNA

Communi
Builders Yy

VOLUNTEER TEAM

The Hub

CAFE & YOUTH SPACE

MYNA ... Halal
Canada Certification
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ISNA

CANADA

Islamic
Centerof
Canada

ISNA Canada (Islamic Society of
North America Canada) is a
national non-profit Islamic
organization dedicated to serving
the Muslim community through
extensive educational, social, and | il seiime |
spiritual programming. g o |

s
o i B

Headquartered at the Islamic " '
Centre of Canada (ICC) in
Mississauga, Ontario, the i ;

organization acts as a central hub

for religious services, community 1§ I* A= “‘ . CONGREGANTS IN 2025

development, and youth _ _ B
empowerment. 2 ')

Serving as the Oldest Mosque in Toronto since 1969, Jami Mosque was labelled
as the “Mother of Mosques” in the City of Toronto. This historic site also serves
as a neighbourhood landmark and is visited by many individuals and groups
in the GTA, such as the Royal Ontario Museum Bus Tour.
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Islamic Ceh ler X ~

of Yellowknife
' TheHub

Our newly renovated Hub space officially opened in 2024, offering'c
vibrant café atmosphere with handcrafted drinks;'sweet treats, anc
a welcoming environment. The space includes a designated study
s, AR areq, @i@mlro productivity and connection for students and
Yellowknife's first mosque is ' [ a0 community men become C
finally nearing completion, 5 t | estination for casual athe ings a ot r Ye
years after the project began. i
More than just a place of
worship, it represents a new
chapter for the city's diverse

and growing community. With i -
the dome Inspired by the A Ioy
beaver dam, a meaningful £l .
symbol in Indigenous culture, | o . F
the mosque'’s unique design ; 1 (ol A
reflects the spirit, heritage, and 4 ] y

sense of belonging.
5 PEOPLE SERVED IN 2025
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144 8,238 $216,648

Hours Orders Hub
Operated Taken Sales
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Muslim Youth of North America (MYNA) continued to empower youth
through peer-led initiatives, national retreats, and mentorship programs.
With a focus on leadership, service, and identity-building, MYNA offered
young Muslims meaningful spaces to grow in faith and community. Their
presence remained a cornerstone of our youth engagement strategy.

<

?lﬂ!ll'i- Ner &

MYNA --':!I'!‘I:"Sl‘:i»“i"! CrOSS
A

Winter Camps

Halal Services

.
ISMNA

=hHLEE

I

HALAL CERTIFIED:
EST. 1988

[ $393,000+

Clients in Revenue
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¢> COMMUNITY BUILDERS

Our Community Builders, dedicated volunteers, were essential in bringing
every program and event to life. From logistics to hospitality, their
commitment enabled us to serve thousands with excellence. 2024 also
saw a rise in new volunteer registrations, strengthening our base for the
future.

30,308

Total
Volunteer

Hours
Contributed

1,693

Volunteers
Engaged

1,072

Opportunities
for Volunteers

1,944

New Registered
Volunteers
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- Totalintakes

90

Iftars
ysted
for THP
Staff

28

69 544

_ Hospital
. Chaplaincy
P Hours

ACCESSIBILITY SERVICES

6,374
| 22
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Educational
Programs

In 2025, ISNA Canada hosted a diverse lineup of weekly educational programs,
including Qur'anic Tafseer, Seerah, Foundations of Islam, and themed series like
Parables of the Quran and 99 Names of Allah. We expanded our offerings with
seasonal children’'s camps, New Muslims programming, and a new monthly
session with Ustadh Abdelrahman Murphy titled “Secrets of Prayer”. These
programs nurtured learning for all ages, fostering consistent spiritual and
educational growth.

325

Attendees
across 11
workshops
473 506
?ur'a Academy Seniors’ engaged
IQRA) Registrants across 12 programs
& 35 classes
859 1,027
Weekend School New Muslims
Students engaged across 8
programs and 32
classes

4,699
Weekly Program 8 S
Attendees Shahadahs
Taken
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Youth

Serving the eager teenagers,
growing students and young
professionals.

MSA
Partners

AR ..
900 N T™MU

Attendees
at YouthX UTSG MSA UTM MSA TMU MSA

D ‘ig.éi‘
UGOSA MOMASTER YORK MSA
WATERLOO MSA MCMASTER MSA YORK MSA
MUMS‘UW@& Q
UNIVERSITY F GUELPH
GUELPH MSA WESTERN MSA BROCK MSA
: OCADU
L) MSA
ISIa m Ic JMEC WgLil TpDINT afE00uiTn
ducation
Attendees UTSC MSA OCAD MSA LAURIER MSA
across 18
progr ams
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Communit
Events

This year's events blended celebration @R
education, from festive Eid gatherings and the lively
Culture Fest to large-scale programs like Youth X
and the Seerah Conference. Each event was
thoughtfully designed to deeply engage diverse
audiences while deepening connection to faith.

;,; §htis action
Ay “ Rate

Attendees.at
Communi
- *{Tf Pich

Attendeesacross Attendeesdacross Communi
all events Eid celebrations Event
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4,000

Attendees at A Attendees at
CultureFest Community Picnic

21 COMMUNITY EVENTS

W?

% T § E
¥ of ‘ ! H =
e - R
£ 792
Attendees at
Arafah iftar

Attendees at
Ashura iftar
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11,680

Youth Khatira
Attendees

Under the theme Where Community Lives, Ramadan 2025 brought multiple = 4' 376
visiting scholars, youth khatirahs that packed the masjid every weekend, and ' . Suhoor Meals
community-wide iftars for new Muslims, seniors, sisters, and more. Served
Thousands broke their fasts together, fostering unity and spiritual elevation. It
was a month of reflection, service, and togetherness.

Community Iftars

osted

82

Total Iftars
Hosted

20

- Shahadahs

' Taken
1,600

Post-Asr Program
- Attendees

9,502

Pre-Iftar program
Attendees

i S et ; | 6,800

Taraweeh
Attendees

30,500

Meals served

8,055

Community Iftar
Attendees

23 RAMADAN
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Ramadan
Demographics

1,100 482

. - 0 Brothers iftar
New Muslim seniors Iftars peaf Muslims Taraweeh children’s Attendees
ftars Attendees Attendees |ftar Attendees Program Attendees
25 RAMADAN

325

Youn Muslims
iftar Attendees

180

Attendees across 3

UofT Chaplal

ncy lftars

3,975

Meals se!

rved across
8 MSA Iftars

745

attendees across 5

co-hosted University

& Highschool MSAS
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Outreach

Our immersive Virtual Reality experience toured schools and malls, offering
a dynamic window into Islamic history. Through partnerships with MSAs and
community centers, we reached youth and the broader public in
meaningful, interactive ways. This initiative opened new doors for
connection and education.

Highschool
& university 6 8 40
students y

PoagHed iR VR Experiences

264 Offered Outreach events

Students partook ﬁ'm‘ S "

in our LLAI&M 5

Program

169 5,248 W-s 1

Visitors across Iy

5 open houses Members of the — ay . o
public engaged @ W Universities

35 "'/-"-’ j o3 ‘r  engaged

Partnerships y —
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Islamic Herita
Month

ays c’pplng Centres

niversity Campuses & Schools osque Open Houses
Government Building Exhibits p IStOI’ICC]l Walking Tours i
3 Corporate & Non-profit Partners 1Public Library

tions of Public Safety
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ISLAMIC HERITAGE MONTH

3,500+

Members of
the public

630+

Students at
Universities & Schools

100+

Politicians &
Staffers

Virtual Reall
Engagement

115+

Public & Private
Sector Employees

75+

_ Correctional
Officers & Medics

65+

Members of
Peel Police

60+

Open House
Visitors
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Advocacy
& Public
Relations gea

\J
 Vote.
ond advocacy

ent. One majo SHA

During 2025, ISNA C
over 32 critical engag
engagements, interfo
meetings with all 3 levels
campaign that ISNA Cano
push to ¢
Electi
~ part

) partook and organized

33 ADVOCACY/PR & NARRATIVE

Ismael’s List

Yellowknife Indigenous
Community

The Lost Concept
of the Masjid

A Journalist on the
History of Islamophobia

The Muslim Pioneers:
Al-Rashid Mosque

FIVE ORIGINAL

Narrative

Pleces

The Lost Concept
of the Masjid

. - }
ou l'"ﬂhs.. o1 th(‘- 4
History of Islamophobia

\‘%

The Mushm th
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Digital Impact

60,000 (G

Instagram followers

20,000 f

O O
7 m I I I Io n Facebook followers

views across all 75,000
plCIthI‘mS YouTube Subscribers

40,000

Newsletter Subscribers

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
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	Islamic Center of Canada
	ISNA Canada (Islamic Society of North America Canada) is a national non-profit Islamic organization dedicated to serving the Muslim community through extensive educational, social, and spiritual programming.
	Headquartered at the Islamic Centre of Canada (ICC) in Mississauga, Ontario, the organization acts as a central hub for religious services, community development, and youth empowerment.


	130,000+
	130,000+
	CONGREGANTS IN 2025
	Serving as the Oldest Mosque in Toronto since 1969, Jami Mosque was labelled as the “Mother of Mosques” in the City of Toronto. This historic site also serves as a neighbourhood landmark and is visited by many individuals and groups in the GTA, such as the Royal Ontario Museum Bus Tour.

	The Hub

	31,306
	31,306
	PEOPLE SERVED IN 2025
	144
	Hours Operated

	8,238
	Orders Taken

	$216,648
	Hub Sales

	Islamic Center of Yellowknife

	124
	MYNA Campers across Summer & Winter Camps
	Halal Services
	New Clients
	$393,000+
	in Revenue
	Our Community Builders, dedicated volunteers, were essential in bringing every program and event to life. From logistics to hospitality, their commitment enabled us to serve thousands with excellence. 2024 also saw a rise in new volunteer registrations, strengthening our base for the future.



	30,308
	Total Volunteer Hours Contributed
	1,693
	Volunteers Engaged

	1,072
	Opportunities for Volunteers

	1,944
	New Registered Volunteers
	ACCESSIBILITY SERVICES
	FOOD BANK
	ISNA Cares supported over 6,000 families through our longstanding food bank and delivered more than 2,000 mental health sessions. Support groups for mothers and fathers, spiritual care services, and funeral facilitation were vital lifelines for many. The department continues to serve as a pillar of compassion and care in our community.



	1,945
	Total Intakes

	203
	Bereavement Calls Made
	Iftars Hosted for THP Staff

	544
	Hospital Chaplaincy Hours
	Mothers & Fathers Support Group Meetings
	Accessible Classes & Camps
	Students & Campers Engaged

	6,374
	Families Served

	2,282
	Years of Service
	Mental Health Sessions

	Children’s Programs
	2,633
	393
	Total Campers across Summer & Winter Camps
	Children’s Story Night Attendees


	Educational Programs
	In 2025, ISNA Canada hosted a diverse lineup of weekly educational programs, including Qur’anic Tafseer, Seerah, Foundations of Islam, and themed series like Parables of the Qur’an and 99 Names of Allah. We expanded our offerings with seasonal children’s camps, New Muslims programming, and a new monthly session with Ustadh Abdelrahman Murphy titled “Secrets of Prayer”. These programs nurtured learning for all ages, fostering consistent spiritual and educational growth.
	325
	Attendees across 11 workshops

	473
	Qur’an Academy (IQRA) Registrants

	506
	Seniors’ engaged across 12 programs & 35 classes

	859
	Weekend School Students

	4,699
	Weekly Program Attendees

	1,027
	New Muslims engaged across 8 programs and 32 classes
	Shahadahs Taken


	Youth
	Serving the eager teenagers, growing students and young professionals.
	1,534
	Socials Attendees across 70 programs

	900
	Attendees at YouthX


	MSA Partners
	UTSG MSA
	UTM MSA
	TMU MSA
	2,590
	Islamic Education  Attendees across 18 programs
	WATERLOO MSA
	GUELPH MSA
	UTSC MSA
	MCMASTER MSA
	WESTERN MSA
	OCAD MSA
	YORK MSA
	BROCK MSA
	LAURIER MSA
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	Community Events
	89%
	Overall Satisfaction Rate
	This year’s events blended celebration and education, from festive Eid gatherings and the lively Culture Fest to large-scale programs like Youth X and the Seerah Conference. Each event was thoughtfully designed to deeply engage diverse audiences while deepening connection to faith.


	25,198
	Attendees across all events

	18,000
	Attendees across Eid celebrations

	350
	Attendees at Community Picnic
	Community Events


	Community Events
	208
	900
	792
	Attendees at Qur’an Competition

	4,000
	Attendees at CultureFest
	Attendees at Seerah Event: In Praise of the Beloved


	350
	Attendees at Community Picnic
	Attendees at Arafah Iftar

	619
	Attendees at Ashura Iftar
	11,680
	Youth Khatira Attendees

	4,376
	Suhoor Meals Served
	Community Iftars Hosted
	Total Iftars Hosted
	Shahadahs Taken

	1,600
	Post-Asr Program Attendees

	9,502
	Pre-Iftar program Attendees

	6,800
	Taraweeh Attendees



	Ramadan
	30,500
	Meals served
	Under the theme Where Community Lives, Ramadan 2025 brought multiple visiting scholars, youth khatirahs that packed the masjid every weekend, and community-wide iftars for new Muslims, seniors, sisters, and more. Thousands broke their fasts together, fostering unity and spiritual elevation. It was a month of reflection, service, and togetherness.


	8,055
	Community Iftar Attendees


	Ramadan Demographics
	338
	260
	1,100
	482
	180
	3,975
	325
	745
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	Outreach
	900
	Highschool & university students engaged in VR

	6,840
	VR Experiences Offered
	Outreach events
	364
	Students partook in our LLAI&M Program


	5,248
	169
	Visitors across 5 open houses
	Members of the public engaged
	Universities & schools engaged
	Partnerships




	Islamic Heritage Month
	IHM events in 31 days
	14 Days at Shopping Centres 5 University Campuses & Schools 4 Government Building Exhibits 3 Corporate & Non-profit Partners
	2 Institutions of Public Safety 2 Mosque Open Houses 2 Historical Walking Tours 1 Public Library
	ISLAMIC HERITAGE MONTH


	Virtual Reality Engagements
	115+
	Public & Private Sector Employees

	3,500+
	Members of the public

	75+
	Correctional Officers & Medics

	630+
	Students at Universities & Schools

	100+
	Politicians & Staffers

	65+
	Members of Peel Police

	60+
	Open House Visitors


	Advocacy & Public Relations
	During 2025, ISNA Canada partook and organized over 32 critical engagements including political engagements, interfaith events and advocacy meetings with all 3 levels of government. One major campaign that ISNA Canada spearheaded was the push to get out the vote during the 2025 Federal Elections, this included awareness campaign videos, partnerships with other Muslim Civic engagement organizations, an elections watch party, and even driving services to reach the election polls.
	FIVE ORIGINAL
	Narrative Pieces
	Ismael’s List
	Yellowknife Indigenous Community
	The Lost Concept of the Masjid
	A Journalist on the History of Islamophobia
	The Muslim Pioneers: Al-Rashid Mosque
	Digital Impact


	7 million
	60,000
	Instagram followers

	20,000
	Facebook followers
	views across all platforms

	75,000
	YouTube Subscribers

	40,000
	Newsletter Subscribers


	Facility Upgrade: New ICC  Carpets

